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Segemengt
packages
&

Tags

General
targeting

Popular tourist attractions
in California

(OTA data )

Yosemite National Park / Golden
Gate Bridge in San Francisco /
Universal Studios Hollywood / Las
Vegas Strip / Santa Monica Beach /
Redwood National Park / Death
Valley National Park / Fisherman's
Wharf in San Francisco / Disneyland
Resort in California

California tourism
services

( e-commerce data)

California Customized Tours /
Cdlifomia Attraction Tickets /
California Tour Packages / Locc
Guides in California /
Accommodation Booking in
Cadlifomia / Car Rental Services
California / California Cruise Tou
Photography Tours in California

Tier 1 & Tier 2 Cities

Ram~h lavare

General
targeting

—_—

Travel gears

( e-commerce data )

Suitcase / Travel bag / Passport
holder / Folding umbrella / Power
bank / Travel charger / Portable
water bottle / Sunscreen / Sun hat /
Sleeping bag / Eye mask and
earplugs / Travel pillow / Toiletry
bag / Travel slippers / Anti-theft bag
/ Lightweight raincoat

Cadlifornia Hotels

(OTA data)

Casa Del Mar / The Park Central San
Francisco / Hotel del Coronado /
The Westin Bonaventure Hotel &
Suites, Los Angeles / Hyatt Regency
/ San Francisco Marriott / The Ritz-
Carlton, San Francisco / The Beverly
Hills Hotel / Santa Monica Beach
Hotel

Tier 1 & Tier 2 Cities

Male / Female

Parenting

( User trajectory data )

User located at various kindergartens,
primary schools, interest classes,
playgrounds, children's amusement
parks, children's theaters, children's
libraries, children's science museums,
children's art centers, and early
childhood training institutions 2+ times
within a week.

35-54 yrs.

HNWI

( User trajectory & EC data )

Users selected based on their lifestyle
aspects including clothing, food,
housing, and transportation. It
includes segments such as "Exquisite
Luxury Homes," "Top-tier Kitchen and

Bathroom," "Jewelry and Accessories,”

"High-end Watches," "Premium Wines
and Ingredients," and "Luxury Cars."

Mid to high-end consumption

Art enthusiasts

( User trajectory data )

Retrieve the longitude and latitude of
individuals who have appeared and
stayed at locations related to
keywords such as "domestic high-end
art galleries," "art auction houses,"
"top-tier antique collections,”
"concert halls," and "opera houses" at
least twice within a month.
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