EternityX7318

AFRE: www.eternityx.com

Eterni tyX MIEAME: EternityX 1S
SixEH: FEHFSHUFNRALE



http://www.eternityx.com/

90%

RRAPEME

> 85%

EPEEE

>960 {2

SREERE

6,000+

S EBIT 5008 ks,
HTHBIT 6000+ E 545

50 {Z

BARMTK

30-100%
BB, H
SERiEF

. EternityX



MABIRERRE. AR, S BEBA. &m. ABAREFRESTEIA.

EERENPFEMZRIRSEEMCNEF, EternityX DEENDFHIEERERSHERNSHERBHRR, LA
SR EAEBIRER LN, IKEImENEEEKMER. M20195F6I3ZLK, EternityXJIEMN—P=1
ARGRUNEINEERN, RERA—ZREKMUNHFEEHRE NG, Bal, DMRESLEHEEKT, MJEE
ZIRRM, MIFRZEIFZR, T — 1P EIEEGEREFESXERN. BIFEXIVFEREFENERHE,
NEIIF RIS, FI)EE=RIRFZSS BB mEMEE, LLINEEEHE. BaFiee, CFR1T.
FZEE. SRATAPFITFZERRIRFEEAEKIEEE, BEEHEENIIERRT X,

Hau, BNEmAIM. BUMKkFFRIEEX FESFFAFERXBESEAE, BRIINIZETZ. X
=, XRFF, MEEERIMIZTFarE/MUE, BREEIRI OIS, BEHARIE
A, ID spacef1=AfERTTZ - PilotX, NaviXflMediaX, #HE)mMEIESSIIENIL. BEHiZNNEG
LR,



AL MhRE RS L

MATERMAEEIREH, MEmlERsT, Faalms, mEEKRRE

\\ EI SRS, RAmRERA. Eak
i

RS, Fmieae

S NaV1X

< MediaX ( WFHRERSER, EREINT

R B B & vemv paiee W

A




PilotX

— &R

. - SRR
PilotX BJNRBE R : (S, B, INIB)
~ SRR

BT E HEIEHARE AN

\

« AOGEHHIE
- KEEE
« WELEF

. . A
W Eaon

. \/

e =y iE

20 A,
Hb‘
Baldb'EE TalkingData aﬁ’

WIDE &S wwme O EE M nuawen

EternityX

ok eps  cdfs

EternityX



D SPAC\E BE—HE, BRIENME
~F B IE AR

SR ERRAS, HLZ AR &R ID Space
IR, ST

A{EF ID Space
B -6 [T 1Y S A iR
© %ﬁkﬁﬁ*ﬁgpﬂ%: S
CHEEETEES, NS
O B AR

FBF A
_zTs<
P AE NN

N S =
G & B B

$7
FI%E App s S EE
WREFEIRRA
((8 ((8 FIT S 4R BSIAIE I PR ITE

EternityX



*{ EternityX

PilotX

TR

e - ; T @
'y BRiue B D e menw @ C
] Ocean Fark 2024 Conversian EMT Banner/Native (Nov) +8,300
% Hﬂ fess
—_—
- a8
raian EMT BanerNative (Nav)
" = 33701
ann
[
" annune
»

BBEA&PilotX:

=R EEHTEEE. AN, SOEE ( P
AR T &
FALRES: BONIEE. BAlSiEK

000%

] R
' | [ NE ==t

Fr ST EEEREIA

Eternity XIS IR GRS INTERORSR, SCH
WEBAM




MediaX

@@

#EFMediaX, EBMREAEE, A B
LTI R B e fdik - A& . .
e Bauéh'ﬁr‘ { B-

Eu]

?ix

MediaX Yol @

SRR oo | a2
D [ memty xyﬂ @ ’

|

8 *{ EternityX




Media)( EEmRammrag, Mesmhemik

RSERFHRT TR SREBRNP &iAigggigﬁgi% EE}_‘_%T%EE%{/E{X{*

[ ==

5
NEFEERHE O7H) AR

eI D S EEE

HZTEWFHFE (https://adpub.alipay.com)

IMIBBLARARES
Commercial Authorization Certificate for Xiaohongshu
“ER
This is to certify that

HNEERRE (M) HRASEternityX

s athorzd by isahangsh o 1 yea of 20230t s our N1 =L
o EHMERICE [pEp——

Cross-border Marketing Agency

For Hong Kong, Macao and Taiwan regions of China and international markets
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Who do you prefer to fravel abroad with?
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When it comes to fravel companions, traveliing with partners and family is the most common choice. Upon analyzing the
data by age groups, it is observed that the "post-80s" and "post-90s” generations are inclined fo travel abroad with their
children. Furthermore, these age groups are the primary segments that prioritize traveling with the entire family.
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PREFERENCE FOR TRAVEL TIME:
STATUTORY HOLIDAYS

When do you plan to fravel abroad in the coming year?

Haven't decided yet
2024 June - August

2024 September or after
2024 February

2024 March

2024 January

2024 May

2024 December

2024 April

TURNING SAUDI TOURISM AUTHORITY'S ‘CAMPAIGN
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Dragon Boat Festival
Mid-Autumn Festival
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AVOIDING

IS THE MAINSTREAM

In which Festival Holidays do you plan to travel abroad?

Romarks: x-axis: percentage of respondents
22%

29%
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61%
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465%

Among respondents who have outbound fravel plans this year, a significant portion (46.8%) prefer to avoid traveling during
statutory holidays. On the other hand, 21.6% of respondents expressed a preference for fraveling during the summer holidays

in July and August.

For those who are open to traveling during long holidays, the maijority selected the National Day Holiday (13.7%). the Chinese
New Year Holiday (13.5%), and the May 1 Golden Week Holiday (11.3%) as their preferred travel periods.

It is anticipated that the peak of outbound fravel in the first half of 2024 will be the Chinese New Year holidays.
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POPULAR TRAVEL DESTI
HONG KONG, MACAU, AN|
HOTTEST

What outbound travel destinations would you prefer to trave!

The most popular travel destinations among Chinese are Hong Kong. M
Japan, Australic and New Zealand, Malaysia, etc, For Chinese who hav
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The blurring lines between B2B and B2C marketing strategies
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Chinese tourists scour soctal media for hidden gems,
personal touch as times change
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expats in HK: report

1ERIEIZA 4 AR A A BRI R IKSRMAE

“ by Allea Carmona - Dcsoow 71, 2074 000000

Our CEO Charlene recenily accepted an interview
from SundayMore to share her journey from
discovering her enthusiasm in digital marketing to

culturally relevant digital ads . .
becoming the CEO of EternityX.
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